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Google Tag Manager Quick-Start Guide

Google Tag Manager (GTM) is the control panel for every tracking tag on your site — GA4,
ads pixels, conversion tags. Set it up once and you can add or change tracking without a
developer. Here's the clean, reliable way to start.

Why GTM (not hard-coding tags)
e One container, all tags — GA4, Meta Pixel, Google Ads, Linkedln — all managed in one place.
e No code edits — Add or change tracking yourself; no waiting on a developer.
e Version control — Every change is versioned — easy to roll back if something breaks.

e Preview before publish — Test tags in preview mode so you never break live tracking.

Step 1 — Install once
e Create a GTM account + container — One container per website.
e Add the two snippets — Head + body snippets on every page (via your theme or plugin).

e Confirm in Preview — GTM Preview shows tags firing correctly.

Step 2 — Add your core tags
e GAA4 configuration tag — Fires on all pages — your analytics base.
e GA4 event tags — Form submit, WhatsApp click, call click.

e Ad platform pixels — Meta Pixel / Google Ads conversion tags as needed.

Step 3 — Triggers & variables (the logic)
e Triggers — Define when a tag fires — e.g. 'click on a wa.me link'.
e Built-in click variables — Enable click URL / click classes to build triggers easily.

e Test every trigger — In Preview, do the action and confirm the tag fires once.

Golden rules
e Always Preview before you Publish.
e Name tags clearly: 'GA4 - Form Submit', not 'Tag 1".

e One change per version with a note, so you can roll back.

Want us to do this for you?

We'll build a clean GTM container with all your tags tested and live — free quote.
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